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The organization intends to achieve a larger market share up to 50% by the second year. The same is shared to the entire team and the ratios are brought up with discretion. The entire team is involved in a meeting to inculcate the desired objectives of the firm as a team and probably cutback options. The meeting also inculcates the employee goals of various represented factions into the organization’s directive. The goals defined are shared to all, within the meeting and the staff nt present. This is incorporated into the plan to influence the decision of everyone to lend a hand in the effort to achieve our aims. The meeting then carefully analyzes the scripts of organizational gals and evaluate for feasibility and practicability. Special attention is paid to the target market and the competitors and their preference to maximize output. The meeting is also critical in promoting a budget to adhere by to limit the expenditure and also expand the horizon. The efforts and achievements arrived at are publicized, and the measure placed in point to evaluate progress in terms of how far and what else needs to be covered. After the meeting, the agenda is rolled out to the public and patience is preached throughout the entire organization, keen receive up to date on development. 
The marketing objective was to develop ideas and material awareness through a steady increment in bibliographies. The affluent strategy adopted involves an increase in awareness while achieving status quo. The strategic option adopted involves using grass roots techniques. The idea is favorable since it involves targeting a niche group of people in an attempt to persuade that group to spread your message organically. The idea adopts the use of social media for the target group to tell their story and be heard. The high specificity adopted minimizes the target audience thus making the strategy cost effective. The smaller campaigns are more viable in contrast with larger PPC. A significant aspect of this approach is that it capitalizes on existent social trends, thus prioritizing the wants and needs for the target group. The techniques adopted will include; leveraging the audience’s emotional triggers to encourage people to share a message on their profiles, timelines, and databases. A blowback by this system is its ineffective nature to create and generate buzz. A final consideration is the creativity to be adopted with ambient advertisements. 
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